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PottieStickers From Aaron Barrada
Make Toilet Training Profitable

Aaron Barrada, Inc., recently introduced PottieStickers, a
portable toilet training system that kids love, according to the
company. “Finally, there’s a way to make money with toilet
training,” says Tammie Aaron-Barrada, company founder.
“PottieStickers fill a market niche that is missing in portable
toilet training with
our busy life-styles
on the go.”

Using a simple
rewards system,
PottieStickers is
designed so that

children receive one
PottieSticker for sit-
ting, two for peeing,
and two for poop-
ing. Made of thick
durable stock, Potti-
eStickers are

designed with small fingers in mind and designed so that any
direction is right-side up. In addition, adults can visit the
PottieStickers website and print out over 30 free PottieSticker
reward certificates to give the child during toilet training (the
sitting award, the big flush, the bull’s eye award, etc.)

The stickers come 12 packages to a clip strip, which
includes three sets (6 items) in each package—one for at
home, one for day care, one to go in a purse, etc. A special
introductory offer includes a five percent discount and free
shipping on orders of a case (12 clip strip sets of 12 packages)
or more. Manufacturers suggested retail price is a three-pack
of Pottie Stickers for $12.99. A percentage of all sales are
donated to cancer research.

For more information call 866/ 219-3474 or visit
www.pottiestickers.com Wl
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